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T o  h a v e  a n  e f f e c t  o n  t h e  a c c e p t a n c e

o f  t r a v e l  t r i p s  o r g a n i z e d  b y  G r e a t

C a n a d i a n  H o l i d a y s  a n d  C o a c h e s ;

s p e c i f i c a l l y  t o  i n c r e a s e  p a s s e n g e r s ,

a g e d  b e t w e e n  5 5 - 8 0  y e a r s  o l d  b y

3 5 %  t i l l  S e p t e m b e r  2 n d ,  2 0 2 1 .

P U B L I C  R E L A T I O N S  G O A L



To have an effect of action on the senior community in the

Kitchener/Waterloo Region; specifically to increase the number of 

email sign up and tour attendees.

To have an effect on awareness of the senior community in the

Kitchener/Waterloo Region; specifically that the Great Canadian Holidays

and Coaches is committed to the safety of their passengers post COVID-19.

Acceptance Objectives:To have an effect on acceptance of the senior

community in the Kitchener/Waterloo Region; specifically to increase

positive attitudes towards the Great Canadian Holidays and Coaches. 

Awareness Objective

Acceptance Objective

Action Objective

OBJECTIVES

C A M P A I G N



THE CAMPAIGN



KEY MESSAGES
Freedom awaits

Drop the Baggage

Let's feel a little lighter

Let's get back to fun

Safety comes first

Comfort is king





Tactics



@ junoprconsult ing

KEEP IN TOUCH

junoprconsult ing@gmail .com

junoprconsult ing .wixsite .com / junoprconsult ing
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